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Notice Concerning Printing and Distributing the Implementation Measures of
Commending and/or Awarding to Industrial Enterprises of Guangxi Zhuang
Autonomous Region Whose Products are Famous or Well-known by the General

Office of Guangxi Zhuang Autonomous Region
Gui Zheng Ban Fa [2007] No.42

The governments at cily and county levels, bureau of agricultural reclamation of the
Guangxi Zhuang Autonomous Region (hereinafier refer to as “Guangxi”), and various

commisstons, offices, and bureaus of dircctly subordinated departments:

Having been permitted by the government of Guangxi, the General Office of Guangxi
prints and distributcs the Implementation Measures of Commending and/or Awarding
to Industrial Enterprises of Guangxi Zhuang Autonomous Region Whose Products are

Famous or Well-known for your reference.

April 9, 2007

The Implementation M es of C ding and/or Awarding to Industrial
Enterprises of Guangxi Zbuang Autonomous Region Whose products qualify for

titles of Famous trademarks or Well-known brands

In order to support the industrial enterprises of Guangxi to develop the establishment
of self-initiated brands, to speed up the cultivation and development of corporate
brands in Guangxi, to strengthen the market competition of the enterprises, The
Implementation Measures of Commending andfor Awarding 1o Industrial Enterprises
of Guangxi Zhuang Autonomous Region Whose Products are Famous or Well-known
has been formulated, according to the spirit of the Decision Concerning Accelerating
the Development of the Private Economy by the Party Committee and the Government

of Guangxi Zhang Autonomous Region (Gui Fa [2004] No. 16).
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1. the subject of the commendation and award

(1) Industrial enterpriscs which register by law in Guangxi, or which do not have
legal personality and do not register in Guangxi but do have independent
qualification for tax purpose in Guangxi, and which have been titled with “China
Worldwide famous brand”, “*China famous brand”, “well-known trademark (China
well-known trademark)”. “State products of exemption from check”, “famous
products of Guangxi”, or ““famous trademark of Guangxi”, and which operate their

business and pay their tax by law.

(2) The products with the title of “China Worldwide Famous Brand” and “China
Famous Brand” arc identified as those products which have been assessed and
decided annually by the committee of China famous brand development strategy
with the authority of the General Administration of Quality Supervision,
Inspection and Quarantine. The title has been awarded to the qualified enterprises
in the name of the General Administration of Quality Supervision, Inspection and
Quarantine. “Famous trademark (China famous trademark)” is identified
according to the Trademark Law of the People’s Republic of China with the
verification and approval by the Burcau of Trademark under the Statc
Administration for Industry and Commerce, assessment commission of the
trademarks and the People’s courts. “The state products of cxemption from check”
is identified those products which have been assessed and decided annually by the
General Administration of Quality Supervision, Inspection and Quarantine and
been awarded annually to qualified enterprises in the name of the General

Administration of Quality Supervision, Inspection and Quarantine.

(3) “Guangxi well-known brand” is referred 1o the title which has been assessed and
decided annually by the committee of Guangxi famous brand development
strategy, and been awarded with a certificate and medal by the committce of
Guangxi famous brand development strategy and Administration of Quality

Supervision, Inspection and Quarantine of Guangxi. “Guangxi famous trademark”
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is rcferred to the title which has been assessed and published annually by the

Administration of Industry and Commerce of Guangxi.
IL the criteria of the commendation and award

(1) The government of Guangxi has commended to the enterprises which win the title
of “China Worldwide Famous Brand” and also awarded them a one-time reward
of RMB | million Yuan; a commendation and a one-time reward of RMB 0.5
million Yuan to the enterprises with the title of “China well-known brand” and/or
“China famous tradcmark'’; a commendation and a onc-time reward of RMB 0.3
million Yuan to the cnterprises with the title of “state products with exemption
from check”; and a commendation to the enterprises with the title of “Guangxi

well-known brand” and/or “Guangxi famous trademark”.

(2) As to thosc commended and/or awarded enterprises, the govemments at prefecture

levels can consider to award one-time monetary reward given individual situation.

(3) As to those commended and/or awarded enterprises which have achieved more
than onc national titlcs, the reward should be awarded once and counted according
to the highest one; to the enterprises which have received a reward for one title
and achicved another better one(s) later in the same year, difference of the reward

should be supplemented.
IlI.  procedures of the commendation and award for report and examination

(1) at the end of January of each year, the Administration of Quality Supervision,
Inspection and Quarantine of Guangxi and Administration of Industry and
Commerce of Guangxi should nominate cnterprisc candidates to the Economic
Commission of Guangxi for the “China Worldwide famous brand”, “China
famous brand”, “well-known trademark (China well-known trademark)”, **State
products of exemption from check”, “famous products of Guangxi”, or “famous

trademark of Guangxi” for last year. The enterprises candidates which own a




“Famous trademark” approved by the People’s Count can submit their application
directly to the Economic Commission of Guangxi with legal basis of famous

trademark provided by the court.

(2) The FEconomic (lommission of Guangxi is in charge of summarizing and
examining all applications and reporting to the govemment of Guangxi for
examination and approval. Having been approved by the government of Guangxi,
the qualified enterprises will be published, commended and awarded accordingly.

All award funds will be arranged by the Financial Bureau of Guangxi.

IV.  supervision and management of the commendation and award

(1) Within the during of the title of the “China Worldwide famous brand”, “China
famous brand”, “well-known trademark (China well-known trademark)”, *“State
products of excmption from check”, “famous products of Guangxi”, or “famous
trademark of Guangxi”, where the enterprises have been cancelled their titles due
to the poor quality of their products or other reasonable reasons, the award should
not be rewarded; if the award has been rewarded, the enterprises must return the

award with full amount.

(2) The monetary award of the cnterprises is suggested to use for technology

development and innovation and brand publicity.

The measure will become cffective since the publishing date. It will apply (o the
enlerprises which win the title(s) identified above in the measure in the period of
validity of the title(s) and have not awarded any reward or commendation defined in

the measure since July of 2004.

The Economic Commission of Guangxi is responsible for the explanation of the

measure and reserves all rights.

April 10, 2007
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